CHAPTER 6 Internet Activiities
INTERNET EXERCISE 6.1

Oral Authorities

There are a lot of places you can turn for more information about public speaking. Define your goals: what do you want to achieve? If you want to improve your pronunciation, get a tape or DVD that will help you discriminate between difficult sounds and give you practice.  

Related Links: Public Speaking

1. 
Advanced Public Speaking Institute: http://www.public-speaking.org/
2. 
Public Speaking Information: http://www.selfgrowth.com/public.html
3. 
National Speakers Association: http://www.nsaspeaker.org/
4. 
SpeechTips.com: http://www.speechtips.com/
5. 
A Taste of Rhetoric: http://stevefournier01.tripod.com/
Related Reading: Public Speaking and Bidialectal Resources

1. 
Speak Standard, Too: Add Standard English as a Second Dialect to Your Talking Style, 6th Edition by Mary I. Berger, Orchard Books, Chicago, Illinois, 1997. (This book is highly recommended for speakers for whom English is a first or second language. You can order this book and tape series directly from www.orchardbooksinc.com.)

2. 
Communicate with Confidence by Dianna Booher, McGraw-Hill, New York, 1994.

3. 
The Quick and Easy Way to Effective Speaking by Dale Carnegie, Pocket Books, New York, 1962.

4. 
The Art of Public Speaking by Stephen E. Lucas, McGraw-Hill, Boston, 2001.

Activity

Instructions: Write 3 goals you would like to achieve with your speaking skills. Go to the Web to find a resource that will help you achieve your goals. Finally, write about what you learned that you can put into action.  

INTERNET EXERCISE 6.2

From Draft to PowerPoint

As with most business writing, developing a PowerPoint presentation is a process. In the case of Tricia Svehla’s presentation Closing the Gender Gap. Trisha’s original presentation had about 30 slides; in her final editing, she reduced the number of slides to 15 and cut out as many words and phrases as she comfortably could. All of the special features came from Clip Art. Her presentation lasted about 20 minutes, and that included time for questions. You can review her notes and her PowerPoint slide show by selecting the options below.
PLEASE SEE THE POWERPOINT PRESENTATION AVAILABLE ON THE WEB SITE TITLED “POWERPOINTS FOR CH 6.”
First option: Closing the Gender Gap Presentation Notes/Script
Second option: Closing the Gender Gap PowerPoint slides

First option

Closing the Gender Gap

 Presentation Notes/Script

Slide 1: Title Page Slide (Ocean Scene)


1. Tell joke about gender differences. 

2. We have all been exposed to the numerous jokes, movies, books and sit-coms revolving around communication between men and women. This afternoon we will explore several differences in communication styles between men and women that can impact effective relationships at work and in personal life.

Slide 2: Objectives

Talk through the objectives. Make sure to highlight that gender differences can lead to unintentional conflict. By understanding the differences, we can have more control over the way we communicate and can adapt ourselves more easily. 

Slide 3: Discussion Questions

Ask participants to break into groups of three to discuss the questions. Allow groups to discuss the first question 2 minutes; call time and switch questions. After they have discussed the second question, give them another minute to summarize their findings.

Before presenting the next slide, ask a volunteer at each table to share some of their insights.

Slide 4: One Change

Remember to allow a moment for the audience to comment (and chuckle) before going to the next slide.

Slides 4 and 5: Brain Lateralization Studies

Magnetic Resonance Imaging (MRI’s) show women use both sides of the brain for processing information. Men tend to use only the left side the brain. Women have a larger corpus callosum, the connecting nerves to the brain. This is one explanation used in the studies as to why women can move rapidly from the right to left-brain functions.

During the 18th to 25th weeks of pregnancy, a chemical wash of testosterone occurs with baby boys causing the right side of the brain to recede, destroying some of the connecting nerve fibers. This chemical wash results in a smaller corpus callosum, which some medical researchers believe limits one’s ability to move from right to left brain functions and impacts the communication process.

Slides 6 - 12: Six Major Gender Communication Differences
 In her book, Communication with Confidence, Dianna Booher, a business communication consultant, identifies six major gender communication differences:

Talk through each point:

1. Empathy versus Solutions. Women tend to seek an empathetic response and men tend to offer solutions. To avoid conflict, women should tell men upfront that they are looking for an ear, not a solution to a problem or issue. Men need to focus more attention on reading the responses and the emotions expressed by women, which would give a clue as to how to respond.

2. Questions and How They Are Used. Women often ask questions simply to show interest or to build rapport with the individual or group with which they are communicating. Men, however, tend to make direct statements about what they want; they also take comments at face value without attention to hidden meanings.

3. Details versus “The Big Picture.” Women many times want complete details to understand and verify a project or situation, to show appropriate concern and interest, or to participate vicariously in the event. Men may find pushing for details irritating or don’t see the importance of details.

4. Cooperation versus Competition. Many women tend to avoid confrontation and focus on areas of agreement. Men, however, generally do not shy away from confrontation and tend to express disagreement openly.

5. Asking for Help versus Not Asking for Help. Women generally ask for help if they need it. Many men consider asking for help or information as a sign of weakness. There are numerous jokes about men’s refusal to stop at a service station and ask for directions when lost. Men sometimes say that is because they are never lost—they are just exploring uncharted territories.

6. Rapport versus Invasion. Many women tend to be participative and indirect. Men tend to be authoritative and direct. Take the example of the temperature in a meeting room. Most women will check with other women in the room to determine if they are cold or hot before attempting to change the thermostat. Most men will simply go over and adjust the thermostat without talking to anyone else.

Slides 13 – 14: Culture of How Boys and Girls Learn

In addition to genetic research, communication experts such as Pat Heim think that the culture has a major influence on the differences in how men and women communicate and interact. In her book, Hardball for Women, Pat Heim identified several cultural influences on how girls and boys learn. 

Girls in our culture learn:

· How to play one on one and get along. For the most part, girls play with one person, usually a best friend. As a result, girls learn exceptional interpersonal skills, especially in how to read and respond to others’ emotions. Girls learn how to be sweet, calm, gentle, charming and helpful. Conflict, assertiveness, and direct confrontation are not only absent from play but are avoided.

· How to be fair to everyone. Girls learn to resolve conflict by compromising and being fair so that everyone wins.

· How to engage in play as a process. Girls’ games don’t often have a goal. What is the goal of Barbie? The purpose is usually to get along, share, and be creative in the play process.

· How to negotiate differences. Among girls, many decisions are made by group consensus. They learn to talk out differences and to compromise.

· How to keep the power even. Most girls grow up in flat organizations rather than hierarchies. They learn to cooperate and create a web of relationships in order to preserve friendships.

Boys in our culture learn:

· Competition is the name of the game. Most games that boys play involve adversarial relationships: “us versus them.” They learn competition and conflict are stimulating and fun.

· Always do what the coach says. Boys learn early that in order to win a competition, there must be a leader or a coach who is the top dog. This creates a structural hierarchy in which there is always someone above them and below them in status.

· How to be a good team player and a leader. Boys quickly learn that they will not always be in a position to tell others what to do. Good team members give up their individuality for the sake of the team. The nature of boys’ play provides them with the opportunity to be team leaders, how to be in authority.

· How to be aggressive or to posture aggressiveness. Boys learn that if they are going to do well for their team, they have to look like mean, aggressive players. They learn power plays of posture, facial expression, and verbal bantering that contribute to the illusion of power.

· How to take criticism and praise. Criticism and praise go hand in hand with losing and winning. When playing sports, boys receive constant criticism from the coach and other players. They quickly learn the connection between getting feedback and improving their performance. Young women entering the workforce today have an advantage over most of the baby boom generation women due to the growth and support of women’s sports in schools. 

· How to stay focused on the goal. Boys learn early to keep their sight on the goal line. If they make a mess or knock some people over, that’s just part of the game.

· Winning is all that matters. Boys play games to win. We often quote the old adage, “it’s not whether you win or lose, but how you play the game that matters.” Tell that to the Chicago Cubs after this year’s World Series games.

· How to have a game plan. Boys tend to play in groups, so they can make a game plan to organize the group.

Slide 15: Closing

This afternoon, we have gained insight into the differences of gender communication. In the process, I hope we began to understand each other’s differences and realize that there is no one right way to communicate. In addition to the concepts presented here today, communication takes compassion and understanding.

· Effective communication takes gender differences into account.

· Today’s workplace is diverse.

· There is no one no one way or better way to communicate. 

· Diversity demands accepting others as well as accepting a variety of styles. 

Second Option

see file named “alternate powerpoints for chapter 6.”
Related Links: PowerPoint Presentations

1. 
PowerPoint Tips and Tricks (submitted by users) : http://www.microsoft.com/office/previous/xp/tips/powerpoint.asp
2. 
PowerPoint in the Classroom: http://www.actden.com/pp/
3. 
A Bit Better Corporation’s PowerPoint Tips & Tricks: http://www.bitbetter.com/powertips.htm
4. 
PowerPoint Tips: http://www.ellenfinkelstein.com/powerpoint_tip.html
5. 
PowerPoint Tips: http://www.computertips.com/Microsoftoffice/MsPowerPoint/aheader.htm
Activity

Instructions: The most difficult part of putting together a presentation is doing the research. Use Trisha’s notes on Closing the Gender Gap to create your own PowerPoint presentation. Since you have all the information, now your main task is editing it down to about 12 to 16 slides to present the ideas you want to stress. 
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