WRITER’S HANDBOOK, PART 4 internet activities
3 Internet Exercises

2 links in body text, and

1 Practice exercise

INTERNET EXERCISE WH4.1

Readers’ Guide to Periodical Literature

Using the Reader's Guide to Periodical Literature, you can look things up by author or by subject. This is helpful, especially if you don't know a lot about your subject. The Reader's Guide indexes periodical information going back to 1900, and covers about 160 magazines on a twice-monthly basis. 
A typical segment of the Reader's Guide to Periodical Literature will look like this: 

Helm 

Advances in helm design. S.L. Mayo and others. bibl f il Nautica 200:146-52 Ag 16 '04 

Hemingson, Peter 

The Composter's Cusinart. il Mother Earth News 101:52-3 S/O '86 

While all of this information may look confusing at first, it really isn't so bad. All abbreviations are listed in the front of the Reader's Guide books. Here's a translation of the two entries listed above: 
Entry A is listed by subject. The article is about helm design, and it appeared in the journal Nautica, volume 200, August 16, 2004, on pages 146-152, and it contained a bibliography (bibl), footnotes (f), and illustrations (il). 

Entry B is listed by author. This article is titled "The Composter's Cuisinart," and it appeared in the journal Mother Earth News, volume 101, pages 52-53, the September/October issue, 1986. This article contained illustrations (il). 
If you are still confused about an entry, ask a reference librarian for assistance.
 The Reader’s Guide to Periodical Literature has made it online, but unlike public library service, online subscription for individuals is available for a fee only, though you can check with your local library to see if they have both microfilm and/or  online version.. You can find more information from H.W. Wilson Co., the Guide’s publisher.

Many publishers have published their archives or listings of information archived on microfilm on their own Web sites. The BusinessWeek articles in this text are stored on the BusinessWeek Online web site, in the archive section. As with the Reader’s Guide, access to certain information for individuals generally comes with a subscription fee. For this reason, the viewing the Readers’ Guide to Periodical Literature at the local branch of the library can save you both time and expense.

NewsBank

NewsBank describes itself as “the largest and fastest growing newspaper resources in existence, featuring 100 million articles from more than 1,500 U.S. and international sources.” Like the Reader’s Guide to Periodical Literature, NewsBank databases can be accessed at public libraries; the company also serves K-12 schools, and academic, military, and international libraries. Among the resources for which NewBank provides reference information are the following
· Newspapers

· Newswires

· Business journals

· Historical and scholarly documents

· Periodicals. 

Related Links: Periodical Research Information

1.
H.W. Wilson Co.—How to Use the Readers’ Guide to Periodical Literature:  http://www.hwwilson.com/Documentation/HowToUseReadersGuide.pdf
2. 
Newsbank: http://www.newsbank.com/

3. 
Readerworld.com: http://readerworld.com/d/reader-guide-to-periodical-literature.php
4. 
http://www.newsbank.com/features/nptitles/nbnpmast.htmlFind in a Library: http://www.worldcatlibraries.org/wcpa/ow/7d0d9a56da83fbcba19afeb4da09e526.html

5. 
Howard-Tilton Memorial Library: http://library.tulane.edu/about_the_library/departments/microform_and_newspapers.php

6. 
Ulrich’s Periodical Directory: http://www.msoe.edu/library/ulrichs.shtml
7. 
Newspaper Article Database, 1762-1885: http://web.uflib.ufl.edu/spec/pkyonge/micgoz.html

ACTIVITIES

1. What other databases can you find online? 

2. Research a journal database.

3. Choose a topic of interest, and refer to the latest edition of the Reader’s Guide to Periodical Literature to research the latest articles available on that subject. 

LIKERT SCALE 

Likert Scale and Other Rating Scales

Using a scale to capture opinions is a quick, efficient way to measure what people are thinking. It is also easier to summarize the outcomes and results in an excellent visual display. Even if you’ve never tried using one before, don’t let that hold you back from experimenting with rating scales, some of which are described below:

Likert Scale

A Likert scale requests respondent to specify their level of agreement to each of a list of statements. It was names after Rensis Likert, who invented the scale in 1932. It is known as a summated rating scale; the sum of the responses form a measurement scale.

Semantic Differential Scale

The Semantic Differential (SD) is a type of survey question where respondents are asked to rate their opinion on a linear scale between 2 endpoints, representing bipolar adjectives (easy/difficult, light/heavy) typically with 7 levels.

Thurstone scale

Considered the first formal technique for measuring an attitude. It was developed by L.L. Thurstone in 1928 as a mean of measuring attitudes towards religion. Also called the Equal-Appearing Interval Scale, the Thurstone Scale consists of statements about a particular issue, and each statement has a numerical value indicating how favorable or unfabrable it is judged to be. People check each of the statement to which they agree and a mean score is computed, indicating their attitude.

Guttman Scale

The Guttman Scale (also called the Bogardus Social Distance Scale) is a comparative scaling technique developed by researcher Louis Guttman in 1944. In a Guttman scale, a unidimensional set of items are ranked in order, much like a Likert scale; items range from least extreme to most extreme position. It is implicit that those who agree with a more extreme position also agree with the less extreme positions preceding it. The rating is scaled by summing all responses until the first negative response in the list.

To find examples of these reporting scales, you can investigate any of the links below, or, using a serach engine, locate links of your own from which you can investigate this topic further.
Related Links: Scales

1. 
Likert Scale—Methodology recipe: http://search.yahoo.com/search?p=Likert+scale&ei=UTF-8&fr=sbc-web&fl=0&x=wrt
2.
Evaluation Cookbook—So You Want to Use the Likert Scale?: http://www.icbl.hw.ac.uk/ltdi/cookbook/info_likert_scale/
3.
Social Research Methodology—Thurstone Stone: http://www.socialresearchmethods.net/kb/scalthur.htm
4.
Guttman Scales: http://www.rattlesnake.com/notions/guttman-scales.html

5.
The Semantic Differential and Attitude Research: http://www.indiana.edu/~socpsy/papers/AttMeasure/attitude..htm

Sampling Chart 

Sampling a Population

Statistical tabulations are everywhere. By developing an understanding how to sample a population, you will gain a deeper understanding of statistics reported in the news for political polls and medical research as well as other categories of research. 

Below is a sample size chart for 95% confidence with a +/- 5% sampling error for selected population sizes. (95 +/-5 is often regarded as "the industry standard" for surveys of the type we're discussing.)
If you want to survey your class and it has 25 students (the population), you need to survey 24 classmates to attain confidence of 95% with a +/-5% sampling error. If you have 1000 potential buyers (the population), you need to sample 279 of them. And, if you have a million customers (the population), you have to sample 384 students.    
The number of people that you should survey is not based on a flat percentage (like 10% of classmates, potential buyers, or customers). If your population of classmates is twenty, you have to sample 95% of the staff to attain 95+/-5. If your population of potential buyers is 1000, you have to sample 279, or approximately 28% of them. And if you have a million students, you have to sample 384 or .04% of them. The number of people to survey is based on a statistical formula, not a flat percentage.
For more information about sampling charts, you can investigate the links below, or use a search engine to find information on your own.

Related Links: Sampling Charts

1. 
Bonne Femme Watershed Partnership: http://www.geog.missouri.edu/bonnefemme/sampling_and_data.html
2. 
Browser Statistics: http://www.w3schools.com/browsers/browsers_stats.asp
3. 
The Registered Nurse Population: http://www.hsl.creighton.edu/CINAHL-PDF/98044438.pdf#search='population%20sample%20%20chart'

4.
Where will Your Descendants be in Three Generations From Now?: http://www.beingjewish.com/unchanged/chart.html
5.
Samples of BBER Products: http://www.unm.edu/~bber/samplecd.htm
6.
Public Service Hispanic Outreach: http://www.radioaccessreports.com/hispanicwhitepaper.html
SAMPLING CHART
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InterNET EXERCISE WH4.2

Visuals Assistance

Intimidated by the thought of creating your own charts and graphs? No need to worry—there is software galore available to help you through the rough spots. Many software data processing programs come with features that will help you assemble the graphics you desire—assistance might be only a click of the Help button away. 

The following links will provide you with a few added primers on where to look and how to get started. Although the links below are to sites that offer free assistance, there are also a plethora of online locations that offer products for a fee. Investigate the links below, or use a search engine to locate links of your own to use when addressing the activities below.

Related Links: Visuals Assistance

1.
SmartDraw: http://www.smartdraw.com/specials/charts.asp?id=1410

2. 
University of Pittsburgh--Creating Charts and Graphs in Excel: http://technology.pitt.edu/documentation/nt_exchart2000.pdf#search='Windows%20%20creating%20%20charts%20%20graphs'

3.
The Land-Grant Training Alliance--PowerPoint 97 Lesson 4: http://www.lgta.org/ppt97/l4.intro.htm
4.
Students’ Classroom—Create a Graph: http://nces.ed.gov/nceskids/Graphing/
5.
Education Resources for Adults: Learning about Charts and Graphs: http://www.fodoweb.com/erfora/readtext.asp?txtfile=communications/charts.toc
6.
Search.com: http://www.search.com/related/64/325/creating_graphs.html?tag=se.sr-64-325.related.c.9.3.top
PRACTICE (text Reference, p.509)

Sample Questionnaire 

Professor Roger Conaway and his students at the University of Texas at Tyler, developed this questionnaire to survey business executives, managers, or other experienced professionals.
Results

You can view the results of the survey prepared by Professor Conaway and his students by clicking on the link below.

see web site for POwerpoint presentation titled “2003 CHANNEL CHOICE.”
ACTIVITY

Using the Sample Questionnaire below (also shown in Figure WH4.1), survey 6-10 individuals of your choosing and display the results using charts. When you are done, compare your results with those prepared by Professor Roger Conway and his students.

1. Sample Questionnaire 
Interview questions: 

a.
How important in the workplace are good communication skills?

b.
Based on your experience, rank the following in terms of their importance:

	Reading _______________
	Writing _______________



	Listening ______________
	Speaking ______________


c.
How important are correct spelling, proper grammar, and accurate punctuation in business communication?

	Unimportant ___________
	Somewhat important ___________



	Very important _________
	Absolutely essential ____________


d.
Which mode of communication do you use most often?

	E-mail
        _________
	Telephone
___________



	Memoranda _________
	Letters 
___________

	Direct personal conversation
___________


e.
When it comes to communication skills, what do you expect from your employees or those you supervise?

INTERNET EXERCISE WH4.3

Online Sources

It has always been a good idea to have a reference manual handy when writing; nothing provides a better back up when you have writing questions that go beyond your level of expertise. The companies that produce these books are slowly making the move online, but the move is still a work in progress. 

The Chicago Manual of Style, for example, is not available online, though the University of Chicago Press, which published the CMS, does maintain a lengthy online Q&A forum that covers matters common and not-so-common. The Gregg Reference Manual, to which this text refers repeatedly, is in the process of developing an online presence, but that Web site has not yet debuted.

Related Links: Online Documentation Resources

1.
Chicago Manual of Style (CMS): http://www.press.uchicago.edu/Misc/Chicago/cmosfaq/about.html
2. 
American Psychological Association (APA): http://www.apastyle.org/
3. 
Modern Language Association (MLA): http://www.mla.org/
4. 
Elements of Style—http://www.bartleby.com/141/
5. 
Council of Biology Editors: http://www.councilscienceeditors.org/publications/style.cfm
6.
Columbia Online Style (COS): http://www.columbia.edu/cu/cup/cgos/idx_basic.html
7.
Purdue Online Writing Lab--MLA Style/APA Style: http://owl.english.purdue.edu/handouts/research/r_mla.html
ACTIVITIES

1. Review the Web sites listed above or use a search engine to locate a reference online on your own. Which site do you think you would return to later if you needed assistance with documenting sources? What is it about the site that appeals to you?
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